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From we to me Consumers get price savvy The rise and rise of voice Experiential retail is
coming to life

- jl \W
L:J 4 %
| | S’/ #

P

B2 5 ) B 7
HESARBEE 5 R ENERIRE e EmiH SRR IEH

It Bk 7 2= 5 R
Planet friendly is
due to arrive

VA 4R 12 From transaction to
E’\J M\ ,?E‘é 1:# ﬁﬁ%ﬁ [ > service provider -
Social currency will — }f -

be more transactional *ee .

L

© 2022 KPMG Advisory Services Co., Ltd., a Taiwan company limited by shares and a member firm of the KPMG network of independent member firms affiliated with KPMG International Cooperative ("KPMG International”), a Swiss entity. All
rights reserved. Printed in Taiwan.

Document Classification: KPMG Confidential



A\
s

BERNER  RAS/MEFE

79% of CEOs claimed that they reconsidered their company’s purpose because of COVID.

7%
Say they feel a stronger Say their purpose has helped them Say their purpose provides
emotional connection to understand what they need to do a clear framework for
their purpose since the crisis to meet the needs of stakeholders: making quick and effective
began. employees, communities, customers, COVID-19 related decisions.

partners and investors.

Source: KPMG CEO Outlook
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Largest change among those aged
Cash Visiting their stores or...— 18-24 -25%
Phone call (I phone them) _ 25-44 -18%
Website _ 25-34 +9%
Email
Credit Community-based... G » AIAS 18-24 +7%
Messenger apps ﬁﬁﬁg}?ﬁmﬁﬁﬁ 25-44 +10%
Social media EEE2E BN 18-44 +4%
Digital wallet Webchat h 31 25-44 +6%
Video call r (170/':' Z;/)
SMS chat o Vs. 97
m |_ess than pre-COVID-19 =
« Respondents saying they would use each method the same as before are not shown Considering your future Before COVI D-lg
purchases, do you think you will use cash, cards or digital wallets more, the same or - Thinking again about [SECTOR], when you need support and contact organizations,
less than before the COVID-19 situation? Please consider your future purchases once all restrictions what was your main way of communicating (before/now/future)?
are lifted

» Source: Consumers and the new reality, KPMG International,
» Source: Consumers and the new reality, KPMG International,
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3.0
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Intelligent Enterprise

2.0
BRI

Customer Centric

Source: KPMG Digital Transformation Method
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Greating acustomer-centric, oigitally enablea busiess

Outside In End to End Inside Out
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You can learn more
with a simple scan ©
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Business Model
Innovation

Developing radical ways to
generate revenue and
growth with new innovative
products and services. y
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Intelligent Automation
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Experiencé & Culture

/Create g customer-
/ centric I'experiences
that of this'world.

SR

Data Analytics

Architect automation Stl’ategyv Simplifying business decision-

and using emerging
technologies to help enterprise
to automate processes from
end to end.

making through meaningful
insights which are actionable
and truly impactful.
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