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Abstract

The success of omni-channel depends on data integration and the improvement of consumer
experience. In order to improve competitiveness and increase the total revenue of the corporate, the
“Hsin Tung Yang Highway Channel OMO + Farmers' Market Project” has initiated by HSIN TUNG
YANG CO., LTD. There are 3 main purposes in this project. First of all, making the push advertising
more precise by integrating corporate database and using big data analysis and artificial intelligence
predictions. Secondly, holding farmers’ market in the highway service area to open up new sales
channels for agricultural products. Lastly, launching location-based service in highway channel. This
project strengthens the connection between customers by integrating corporate database and
improving consumer experience, to further increase the sales and have effect on the performance of

relative industry.
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